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(Juestions about the Customer Experience?

cusTomer experience bay

“RIST anD FOremast anb in
EVErYTHiNG You DO Daily, ask:

‘IF | Were THE CUSTomer, WouLD THE Service
| ProvineD FULFiLL MY €XPECTATiONS?””

- Mark Pinnetti
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THE NUMBET OF CUSTOMErs WHO
remain Quiet For every
ONE WHO BOTHEI'S TO COMPLAiN.

- White House office of Consumen Affuirs
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